Economics Chapter 5: Consumer Rights
AT S - IuIHT AR

Chapter Review

o Introduction: The last chapter of Economics deals with concumer rights in

the context of the marketplace. It explains that awarenecs of being a
well-informed consumer arose out of the consumer movement and active
participation of people through their ctrugglec over a long period. The chapter
also describec organicatione that help consumers and ends with come critical
iosues of the concumer movement in India.

[he consumer in the marketplace: We participate in the market both ac
producers and consumers. Ae producers of goods and cervices, we could be
working in any of the cectors cuch ac agriculture, industry or Services.
Consumers participate in the market when they purchase goods and cervices
that they need; thece are final gosds that pesple uce ac consumers. In the
marketplace, concumerc are often exploited: producers may uce underweight
measurec, adulterate goods, cell defective products or give misleading
information, and individual concumers are in a weak position. Rules and
requlations are therefore required for the profection of consumers in the
marketplace.

Consumer movement: In India, the concumer movement ac a cocial force
originated with the necescity of profecting and promoting the interects of
concumers against unethical and unfair trade practices. Shortages, hoarding,
black marketing, adulteration of food and edible oil gave birth to the
consumer movement in India jn the 1960¢. Till the 1970¢, concumer
organications were largely engaged in writing articles and holding exhibitions;
they formed groupe to look into the malpractices in ration chope and
overcrowding in road trancport. More recently there has been a cpate of
concumer groups. Becavse of all these efforts, a cignificant initiative was
taken in 1986 when the Indian government enacted the Consumer Protection
Act 1956, ,bopa/ak/y known as COPRA.
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+ Safety ic everyone’c right: Consumers have the right to be protected againct
the marketing of goods and delivery of cervices that are hazardous to life and
property. Producers need to ctrictly follow the required cafety rules and
requlations. There are many goods and cervices that we purchase that
require cpecial attention to cafely, for example the prescure cooker has a
cafety valve which, if defective, can cause a cerious accident, and the
manufacturers of the cafety valve have to ensure high quality. A defective
product, cuch a< electrical equipment, can harm. Hence, this ic the right to
cafety.

o Right to information: When you éay any commaa{/‘ty, you will find certain
detailc given on the packing: the ingredientc uced, price, batch number, date
of manufactare, expiry date and the addrece of the manufacturer. When you
buy medicines, you will find the ‘bect before date’ and the instructions for uce.
This information has been displayed becavse consumers have the right to get
information about the goods and cervices that they purchase. The consumere
can then complain and ack for compensation or replacement if the product
proves to be defective in any manner. Jf a trader cellc a product above the
mAaximum retai/,brfce (/MIQ/D}, the conscumer can com,b/ain, In Qetober 2005,
the Government of India enacted a law, popularly known as the Right to
Information (RTL) Act, which ensurec it citizens all the jnfsrmation about
the functions of government departments.

« Right to choose and denial of choice: Any consumer who receives a cervice in
whatever capacity, regardlece of age, gender and nature of service, has the
right to choose whether to continve to receive the cervice or not. For example,
if you buy & product on credit or via a package deal, it ic the consumer'e right
to chooce. If a bank adds a charge for a product you did not ack for, or a
chopkeeper forces you to buy a commodity along with ansther, your right to
choose ic denied. Concumerse have the right to be accured, wherever possible,

of accese to a variety of goods and cervices at competitive priceg.
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o Right to ceek redreccal- Consumers have the right to ceek redrecsal against
unfair trade practices and exploitation. I any damage ic done to a consumer,
che has the right to get compensation depending on the degree of damage.
There ic a need for an eacy and effective vedrecsal mechanicm. The consumer
movement in India hag led to the formation of various organications, known
ag consumer forume or consumer protection councils; they guide consumers on
how to file cases in the concumer court- They also reprecent individual
concumers in Consumer courts.

o Consumer courte under COPRA: COPRA has a three-tier 7aar/‘—judicia/
machinery at the district, state and national levels for redreccal of consumer
disputes. The dictrict-level court, the Dictrict Forum (now Dictrict
Commiscion), deale with cases involving claime up to Re 20 lakh (under the
1986 Act; now Re 50 lakh under the 2019 Act). The ctate-level court the
State Commiccion, deale with elaime between Re 20 (akh and Re 1 crove
(under the 1786 Act: now Re 50 lakh to Re 2 crove). The national-level
court, the Mational Commiccion, deale with cases involving elaime exceeding Re
1 crove (now above Re 2 crove). IF a case ic dismicsed at the district level,
the consumer can appeal to the ctate and cubcequently to the national-level
courte. The Consumer Protection Act, 2019 replaced the 1786 Act, and also
cet up the Central Consumer Protection Authority.
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o (earning to become well-informed concumerc: The enactment of COPRA led to
the cetting up of ceparate departments of Consumer Affairs in central and
ctate governments. The conscumer ic expected to be aware of the quality of
goods: the logo with the letters IST, Agmark or Hallmark helpe consumeres get
acsurance of quality while purchasing goods and cervices. JSCT mark ic for
industrial and consumer goods, Agmark for agricultural products, and
Hallmark for gold jewellery. These organicatione that develop standarde for
goods and cervices monitor and iccue certificates to producers who conform
to certain quality ctandarde. Consumers chould alco get cash memos and keep
receipts, and check MRP, expiry date and weights. Right to consumer
education i¢ aleo & right.

o Cix righte and taking the movement forward: The rights of concumers are
the right to cafety, the right to be informed, the right to choose, the right to
reprecent (to be heard), the right to ceck redrecsal, and the right to
concumer education. Tndia i¢ one of the countries that have exclucive courte
for concumer redrecsal. 24 December ic observed as National Consumers’ Day
in India, cince COPRA was passed on that day in 1986. After more than 25
years of the enactment of COPRA, consumer awareness ic cpreading, though
Slowly. The concumer movement has been effective but ic yet to become fully
effective: redrecscal procecses are cumbersome, expencive and time-consuming,
and rules are often not followed in unorqanised markets. For ite cpeedy

progress, we require voluntary effort and active participation of the people.

Key Terme

Consumer — A person who buys goods and cervices for perconal use in the

marketplace.
COPRA - Consumer Protection Act 1986, enacted in Tndia to lbrofect consumer

interects.
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Right to Safety — Right to be protected against goods and cervices that are
hazardous to life and property.

Right to be Tnformed — Right to get information about the quality, quantity,
price and ingredient< of goods.

Right to Choose — Right to choose whether to continve to receive a cervice or
buy a product.

Right to Seek Redrescal — Right to get compensation and remedy againct unfair
trade practices.

Dictrict Forum — Dictrict-level concumer court, first tier of COPRA.

State Commiscion — State-level consumer court that hears appealc from the
district level.

National Commiscion — National-level concumer court for the largect claime and
appeals.

,QUAct 2005 - (aw that gives citizens the k/g/nt to information about
government functioning.

IST, Agmark, Hallmark — Quality marke for industrial goods, agricoltural
products and gold jewellery.

National Conrumerr'Day — 29 December, the day COPRA was enacted in 1956.

Diagrame [ Flowcharte

Consumer Rights

Righte
I
| | | | | |

Safety Information Choice Representation Redreccal Education
I

|
Protection (abel, MRP, Variety, Be heard Compencation Awarenecs
from expiry no
hazarde coercion
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Three-tier Concumer Courts under COPRA

Court Level and claims (1986 Act)
Dietrict Forum Dictrict; claime vp to Re 20 lakh
State Commission State; Re 20 lakh to Re 1 crove
National Commiscion National- above Pe 1 crove
Quality Marks
Mark Ueed for
81 Industrial and consumer goode
Agmark Agricultoral producte
Hallmark Gold jewellery

Journey of a Consumer Complaint

Buy defective product
|

Keep bifl and receipt
l

Complain to the seller
|

File cace in Dictrict Forvm

|

Appeal to State and National Commiscion

Jextbook Exercise Questions
Q-1 Why are rules and requlations required for the protection of consumerc?

Ans. Individval consumers are in a weak position; producers may cell adulterated,

defective or unsafe goods, charge higher than MRP or give falce
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information. Rules and laws like COPRA profect consumers from cuch

exploitation.

Q.2 What factors gave birth to the consumer movement in India?
Ans. Shortages, hoarding, black marketing and adulteration of food and edible
oil in the 1960¢ gave birth to it. Consumers formed groups to look into

malpractices in ration chopse and overcrowding in trangport.

Q.3 Deccribe the three-tier machinery under COPRA.

Ans. COPRA created a district-level Dictrict Forum, a ctate-level State
Commiscion and a national-level National Commiccion to cettle consumer
disputes. A consumer can appeal from the lower court to a higher one if
discaticfied.

Q-4 What does the logo IST, Agmark or Hallmark ciguify?
Ans. These marke acsure the quality of goode: ICT for industrial and consumer
goods, Agmark for agricultural products and Hallmark for gold jewellery.

Q.5 Explain the right to information with examples.

Ans. Consumers have the right to know ingredients, price, batch number, date
of manufacture, expiry date and the manufacturer's addrecs, co that they
can complain if a product ic defective. The RTI Act 2005 gives citizens

information on government functiom’ug.

Q.6 What can a consumer do to become a well-informed concumer?
Ans. Check labele, MRP and expiry date, look for IST, Agmark or Hallmark
marks, demand the bill, know the righte and complaint proceduvre and join

consumer orgam‘catiouc.
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Important Board-Pattern Questions (with Selvtionc)
Q.1 [1 mark] When (¢ National Consumers’ Day celebrated?

Ans. 24 December.

@2/ mark] Which Act was passed in 1786 for the protfection of concumers?
Ans. The Consumer Protection Act (COPRA), 1956.

Q.3 [3 marke] State any three concumer rights.
Ans. Right to cafety, right to be informed and right to ceck redrecsal; others
are the right to choose, right to reprecent and right to consumer

education.

Q-9 [3 marke] Why ic it important to keep the bill and receipt of purchases?
Ans. They are proof of purchase and are required to claim compensation or

replacement (f the product ic defective or if the consumer ic cheated.

Q.5 [3 marke] How do concumer organications help consumer<?
Ans. They guide consumers on filing cases, represent individual concumers in
courte, cpread awareness and conduct teste of products and campaigns

against malpractices.

Q.6 [5 marke] Explain the importance of the concumer movement and the role of
COPRA in India.

Ans. The movement began against hoarding, black marketing and adulteration.
COPRA 1986 gave consumerc rights, cet up three-tier courts and consumer
affairse departments. Consumers can claim compensation; awarenecs ic
increacing but redrecscal ic ctifl clow and costly, co active participation jc
needed.
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HINDI V/ERSTON
SUHIERTT SAfEIRR
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mnrwﬁan

TR=IT: ST T 3T ST TR & Tzl & IusiiehT FRFR I Faifda 21 78
AT & o5 GG ST giet b1 <Iaiall IUSIIHT JHighereT IR 1 F#er qa A
& T 3 Al SR 3 et ST 3o Harzar wr ot quier T & o
IGHIBISAT 1 TETATT H3d & 377 RT & IUAhT HGIoia & e IR 2N 3 FTy
FETeT 8T &l

TR # ITIHT: g7 SR & IAGH 3112 JUSTHT @17 T & ST eher &1 a2gai ol
JaTST 3 IATGH & TG F & P, I AT Jar (A off §5F F BT 57 Fh B
ST TG FTEAR 7 T Sy & 1 o AT FaeHHT H awg a1l A Tz &
I ifaer geg & AT SUANT T Ut & TT 7 Fee &) TR H JUSIHISAT T
T SNST &1 & 3G et dleT % AT FANT F3 Tk & aegat & fAenae e
I & FIvquf I e T & AT FTAE SAeTnd § el & 31T sfohoT ITHIET bt
&I FaeR Bt & I grere # IuHT3 FH GG ¥ oI fazer s7iv fafassr
ST &

SUHIHT HIEISIT: ST H IJUSTHT JigiereT ATHCAF oifah & 7 3 Sl 37
AT AR 13N & oG BT & foqy Ht T I FHaEfT F ITTHBAT IF
IUEATI 1960 @ gordh H aiaTeT B HH], TAENRY, HIASIAR FoT T it SR FMey
doT H IHATIE T SR H USRI 3TigIereT bl G 18271 1970 2 91 T JUSTHT
et FEA: G2 Teraat 3117 Feeffarait oIt & o7y 3 Ioglar eI garell 1 IEERAY
I T3H RGET & s @t 1T & foIv FHE S| ETeT # IUSiIhT Tog) #1 a1e-3AT
3TS &1 5o T > FRVT 1986 H TR THR o IuHIHT FIL0T A7 1936
(COPRA) s<iT=TI

GRS TTHT FABR & IqAHIN 1 oflaet a7z @ulyr & T afee agel &
favvre stz Jarsit # gudatt & fawg e FT SFRFR &l IAEH! BT ITAH JHT
I3 a7 FSRAT I TeTeT FHT AT FARY TG 5 aragart o1fe Aaran F faehy
TRETT o1 ATRE; S UOR b A IRET aredy T &, o7 @19t &r ar IR gefea &r
et & SR aTew RS F 3= T AR axed o R &
IGHVT GIAT ZIqUT IATE FJehaareT Ug T FehlT &) Agt JRET 7 SR §
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AT T AP oTa 3T HIS g Figd & ar faher w Fo faaor g & vg
T}, A, 8 =, fAAfT F TR, T i ik RElT BT U g
Tgar R 'FaTH o fAfsY 3T IuAT @ 13T & &1 7z et st @ e &
B amsiaa B S T aagalt A darat & AT SRy 7 sfdER & A 3
faneft sft T 3 FI9qVf fchet ar IusisT fIFTIT 7 SIfaula 2T sgemma AT T &
A gaprarzIe Siftieaa Gesr #ed (MRP) 3r 3ifélds gz & aF 3usiihT BT 9
FHAT &) e 2008 3 STRT TR o =T T 3ifdenk (RTI) sifafioer s, &Ar
ARIRBY ahr TRFT fasrary @ H1t ) AR it e 1

GAId FT DR 377 it I afeld FT: a1 IAHT fanett oft 2z & 1§ Jar
G & T 3, T arlz T w8t @Y, 3 ey AT i & o T
AR 7 AT Il IRV Al T IS I IR 7T YT Flg # g & ar gerr
IR T SAFR &1 Al e 3Tk [T FI9r fabedt Fearg &7 geab AT ¢, AT
IR foredl g & AT gt avg Fget UR AAGT H3, qr AT g & HABR
T & @I &) ITARISN BT oTel AN &, glawweff g1Al W ey aegait g7k Jarsi
q g T STFETIT Tat T SIfAHTT &1

Tl WIS @ eI IUSIHISAT P SfeIa SATIR TN TR ooy % fawg
farer Tt 7 SRR & A ITEHT B B G 5K ¢ ar & HF < & AR
I HIATTEAT gTet T AR & §T foip et R Gt fFaRoT 55 =nfRe) 7R &
IUHIHT STEICTT I JySiasT HA AT IUSIHT FILOT URYE S 3791 I ot & o
IUIHISAN T AT gTeia # HHCAT ZHT et b7 AGT 2 & I sfgreral #
AfHIT IusirmTsn 1 Giafatdea off v &
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COPRA & Sigala IUHIHT 37gTera: COPRA JUSIIhT faarel & faareer @ el feterr, 3o
AR Irghr 397 R BT spef-wrfaa o a=idr 21 ol 3R # 3gTerd folerr #a
(379 Torerr 3TTA9T) 1986 & SifAfa=e # 20 o127 39 IF & gIar & HHr dHA &
(2019 & fAfdeer # JT SO T IuZ IF) | I TR 1 IgIerd I STANT 20
ST I | FIE I % grar & AHEr (31T S0 T T 2 FIE vu) $IAT &) I
TR DI ATerT Iy STANT | FRIE JuH F Ffdh (3 2 FE T 3ifF) F i &
HITeT §dT &1 712 Tolerr TR U ATAC H1fer &1 I JUSihT AT SR o Ighr &7
T STfler HT THAT &l IJUSHT TIIOT AfRATH 2019 & 1986 & AfAATH T 9y7aT
forar 37ie Fg7T 3usirnT FHogroT Fifdaer At ST

GRIEIT IUSIhT 1T, COPRA & §aial & hg 31X A6 IRFRN H IWAIAT HIFA %
STCTIT Ta3TaT §T| IUHIHT I YT § 1o ag aegall @ Jura<T & gfar Ferar &k 1S,
TIATS AT Gl & folg aagel’ 3k arsiy &1 Jurair a7 ST 3o &1 15! =g
STl S SURHT qagent ¥ 1T, T B 3t & I AR g A %
0N % 1T &1 aeqart o7fe arsit & A sl arer 3 Fa1aT feRTet # § 377
YT HTeTeh G e ATeT TGe! o GHTVIIS ¢ &1 SUSTIHT a7 aheT HAT ohT TR
TG FHTeTHT IHAT <ATRT THT MRP, THIT 13fer 3717 detar GlI<Iall <1fae] IuRIrhT
18T o7 FABR sft v BT &)

OE DI I SIGICIT Tl Y TETT: IUHHT & BT & IR T AfABI,
AT BT BT, Farat &7 AR, FAfAfeed (Fot TTt) FT IAFR, faareor Ul 7
PR 3717 IUAHT FILT FT IIRABIR| STRT I ¢ & & T8l IudHT [HaRT 2 foir
STCTT SGTerd &) 24 e I IR & I IusiranT fearar aarar o71ar & Fafas 1936
F §AT f2s7 COPRA WIRT E31T 9T COPRA o 25 & 3ifdlah ot & 81 IUHIHT &ITarEahdl
effo-efte thor Zet &1 TR 3TigieraT waell ZgT & v 37sft a3 e weet et g &

I T STFT JeT Tl & ToIr Tdfedas TART 3R 9T 1 @y sflgrdt =nfae

7T rgTaeA
IUSHHT — SR I DAHIT IuANT & Tl gl siiv AT Ffeat arerm enfah|
COPRA — IusirhT fedll s} 3gi & foIT 1986 H T IusirmT FgoT SifAfaz#]
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AT T JMABIT - Aaa s Fafa & AT GfAPRE aegai’ 37 Sarsiy 3 G 7
SrAFRI

HAT BT sifttapre (ITAIHT) — gogai I Jorar, AT, HIAd HIT JHIT &) caraart
grar 7 AFR]

JIa T AT — DI 3T AT JaT ol 37aT 57 it T el BT BT AfAFR]
AaT2or U BT gifdtamTe - A IR TS & 088 HIHATTET 3R AT Urer a7
SAFRI

et #T — COPRA T fHloiT 7 &) IUHIHT I1¢Terd, Ugell TR

T AT - T 7R B IUHIHT STETerT o felerr I 1 et gaiht €1

I ST - I w3 @A S Idert B IT I H ITHHT I

RTI rfetf@zar 2005 - TRIRD! I TRHI} FHTaAehTeT I SATTPR) ot ATCTT 7]

ISI, DITAT, ETHIS — TENfNE Fegsl B TG ST TN & SN 3 I [Ig!
I IustihT fGoRT - 24 13367, 1986 7 COPRA WIRT &It 7 fg<)

3T | welrae
IUSIHT & HfABT
AP
|
[ [ [ [ | [
JreT It l CalCh | PIRIGIERE fatarzor fergm
aﬁrv;m WIMRP, faw'ram gﬁlanar ajenlaar mlm
fafer i
COPRA & Jiddid F-Tada Iusi=hT I1gTerd
ST T 3T Z1ar (1936 Ffdfaza)
forerr #er faerr: 20 oIRF IUF qF & FId
6T START T 20 T T | FIT
SEIT SATAIT I | RIS I HfAE
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o g
Rig faaa far
IS Sitenfai 31T IuHT aegr
CIrATS P ITE
ETeTHT Zret  ITTSOT

IUSIHT flbTad I ufhar
griqot 3arg FeT

-
(o e
| wmﬁw@;m#m

UIETYTTH SATH T

T.) SUAHTT B G % ToIv 199 s1i7 fafaser #ay siaeas &7

IR 3ivet IUIHT 1 RIS HaeTR &t & Iargen fAemdt, gy 77 SRR aegi
8T T & MRP 3 3ifdler ager Jend & T gt e ¢ Fabd & COPRA lar
feo3r FusirnTan By DI eor I a8

T.2 YT H IUsihT JGIHT hy fahet BRI F cTaat 13aT?

ITT- 1960 F FOIF & FATST bt FHt, TARENS, HrenareArt 3 HT UGt 7 JoT 7
fReTaE o S oToH 129T) SUSTIHISAT 3 RN gabrall o TRaiA ok URaEeT #1 ofe
F STl % folr JHE §ATC
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Y.3 COPRA & 3d9d 3~z d T aviaT Hifeir]

ITT- COPRA 3 IUSIIHT faarg fAuara & ot folell a7 UR forerr e, 6o 397 U I
ST S I TR U I HTANT §ATC) SFATE IUSANHT [ aIett FgTed o
I SiFTeIT # ler T FahaTT F

T.4 151, DI AT EiciHd: fag a7 Z9ifer &7
IT- 7 Gegall St JUIaET BT I & & 15| FlfaN 3R IuhT aegsit & foIT,
TIHTS HY 341G o ToIT 37iT glerardh At @ STEON & foIT)

9.5 I & JfAFR FI IETe0T Ffee FHFIST!

3= IUNIHT oy ATHH, HIAT, d=r TEAT, fAfr 3R FHS H) qrder AT fAHfar T
YT ST T SRR & AT ZYuT 3T TR BT Y I RT) SR
2008 IR HI THT H1HFTET T SATTHRY 3T &l

.6 JRNDT Iusiiant aaiar & 11T IJUSIBT FaT 7 Jaar &7
IT- Slaer, MRP 3117 TaTfar e i7d, 1S, Tarea oI EleidTsh g 2%, faer o, 3iaer
SR FR fHTAT H) U1 ST 37f7 Jeiasr JIBa I o2

IS et & FAgeawul g (o1 AlRT)
) [) 3] Il IUHET 3o & HATAT AT &7
Iv- 24 FFaw F

9.2 [) 3i] 1986 # IuHIHIST T GReT & 1000 Hla-ar sffaad gar?
IAY- IUIHT Fagror iz (COPRA) 19861

U.3 [3 i) SVIHT & B e SR AT
I GRT T JfAFR, T T AR 3R fATROT It HT TP, ST & FeTaT T
SfHTZ, gl 1 JAFR 37T IuHT FIT BT SfFTR)

9.4 (3 3ih] TGRS b7 o7 317 wafiy TerTeTehy IF=TT ol oIt &7
- 7wz o1 ger & S 3aTE Friquf Rderer AT 1t g uv FAST AT SgeTa
ot & foir siaesa &)
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.S [3 3] IUSIHT T IuNHIAT bt e TEAT 3y &7

IEIT- & T BT TR T AAGET 33 & IGTTH 3 wrfpareT FuHBTAY BT
Ulaffele e & SRl BierTar & T 3HTE! o) aier 3R st & favg
7T FATT F)

T.6 [S 3i] IUHIHT 3HighersT T HEA 31X AR & COPRA 1 HfHDT FAISTI

IIT- 3igicteT STATANR], HITETARS HR fHetiae & faag I gair) COPRA 1986
GBI T FBR B, H-ar sigrerd 317 3usiihT ##cA @ fAsiaT a1
ITHIHT FITTAT FIIT Tehel & AT 9 Ig & UR HarRur 31a7 sft efar a7z Fean
& safeir afpa e =t
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